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RETAIL 

FIGURE   TREND  
PRIME RENTS:    stable/down 
PRIME YIELDS:    stable 

SUPPLY:   stable/up 
DEMAND:    stable 

THE BIGGEST POTENTIAL OPENINGS ON THE RETAIL 
PROPERTY MARKET IN 2015 

SHOPPING MALL Area (GLA), sq. m. 

Blockbaster (2 phase) 93 667 

Lavina mall 120 000 

Respublika 135 000 

Retroville 80 450 

New life 16 000 

Podol mall 29 000 

MARKET OVERVIEW & SENTIMENT 

There are economy and political crisis in the country. Thereby, purchasing 
power in Ukraine is rather weak, and its recovery is not observed in the 
short-term period. Import goods became too expensive and lost some of 
their competitive positions. Nevertheless, Ukrainian market is still big, 
interesting and unsaturated by retail premises in comparison with other 
European countries. Low retail turnover and increased transportation and 
operation costs forces market operators to cut expansion, find ways to cut 
expenses.  

SUPPLY 

New supply for 2015 is rather big, but developers review their plans of 
object commissioning, so the volume of new sq.m. this year is still uncertain. 

In H1 2015 there were no new openings in the retail property market of Kyiv, 
developers discuss terms of opening in order to postpone them. Today, all 
objects scheduled to delivery (see the table below) will be commissioned in 
the Q3 of the year and later, but some of them may open only in 2016.  

Total supply at the end of 2014 reached 938.6 th. sq. m., and with the timely 
commissioning of all announced to the opening in 2015 objects, the total 
supply at the end of 2015 will be 1 412, 7 th.sq.m. 

www.frbrokerage.net 



RETAIL 

№ Name 

11 Kvadrat  at Lukianivka 

12 4Room 

13 Promenada Park 

14 Kvadrat at Gnata Yuri 

15 Bilshovyk 

16 Arkadia at Borschahivska 

17 Europort 

18 Ukraina 

19 Globus (phase 1) 

20 Arena city 

21 Mandarin Plaza 

22 Metrograd 

23 Ocean Plaza 

24 Araks 

25 Magelan 

26 Domosphera 

27 RayON 

28 Global UA 

29 SKY MALL 

30 Kvadrat at Perova 

31 Komod 

32 Kvadrat at Balsaka 

33 Respublika 

34 Arkadia at Dniprovska Naberezhna 

35 inSilver 

36 Aladdin 

37 Piramida 

38 Marmelad (phase 1) 

39 Gulliver 

40 Manufactura Kiev Outlet Village 

41 ART MALL 

42 Silver Breeze 

43 Atmosphere 

44 Victorio 

45 Mega City 

46 TSUM 

47 Lavina Mall 

48 Prospect 

49 Retroville 

№ Name 

1 Poliarnyi 

2 Karavan 

3 Dream Town 

4 Metropolis 

5 Alta Center 

6 Gorodok 

7 Makros 

8 Plazma 

9 Blockbuster 

10 Promenada Center 

FIRST REALTY 

BROKERAGE 

Y2014 
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RETAIL 

DEMAND 

The purchasing power in Ukraine is generally low given to economy and political crisis, and it has correspondently affect retail 
turnover. In the 2st quarter 2015 the most active tenants were jewelry stores, drogerie-retailers and catering establishments. 
Ukrainian retail chains are acting in a different way: some of them are increasing their presence in high-quality shopping malls, 
others cut expansion plans. Foreign retailers act in the same way: some of them refuse their plans to enter or expand in Ukraine 
due to country risks and unfavorable economy situation, while others use the moment of rent reduction. In the 1 half of 2015, 
Betty Barclay, ERES, Violeta opened their shops in Kiev. Till the end of 2015 the market is also expect for Cortefiel, Mega Ice, Zara 
Home, Converse, Tezenis, Falconeri, Mavi, Defacto, Silenza, Migros, Mango Megastore. But some of them already has postponed  
their entrance from 2014 to 2015. 

VACANCY AND RENTS 

The upper limit of rents on section 100-200 m² in the most successful shopping malls in Kiev at the end of the first half of 2015 
stood at $ 55 per sq.m./month, which is 21% lower than in the end of 2014. Vacancy rate of retail space at the end of the 1st half of 
2015 was at the level of 9%, which is slightly higher than the end of 2014. These figures relate to high-end shopping centers, the 
vacancy rate of the average the object may exceed even 15-20%. The vacancy is rather high in the shopping street areas also. 
Tenants suffer from low retail trade turnover and try to negotiate down rents. Among the most common forms of individual 
arrangements are the discount rate for the dollar, the transition to the minimum fixed rental rate with additional payment as 
turnover percent. Landlords and tenants typically specify a period of validity of the revised conditions, after which the achieved 
agreements typically being prolonged. 
OUTLOOK 
All market players lie their hopes on the retail market as the one that recovers faster than other real estate segments, it may start 
to recover in 2016. But this year is very hard for it, and forecasts are uncertain. Shopping malls which will be commissioned in 
2015-2016 most probably will face difficulties in tenants attracting. The main objective this year is not to expand the business but 
to keep it. 

www.frbrokerage.net 

AVERAGE RENTS, USD/SQM/MONTH, triple net 

CLASS 1Q 2014 2Q 2014 3Q 2014 4Q 2014 Q1 2015 Q2 2015 

Shopping centers 100 100 80 70 60 55 

High-street (CBD) 240 235 200 150 150 120 


